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UNDER KENTUCKY LAW (803 KAR 25:280), employers in the
Commonwealth are eligible for up to a five percent discount on workers’
compensation insurance if they participate in a Drug-
Free Workplace program. This minimum of five per-
cent premium reduction can actually be dwarfed by
the overall savings an employer can see as a result of
operating a DFWP. A substance abuser costs his/her
employer an estimated $7,000 a year in the areas men-
tioned previously.

In an effort to educate employers on how they can
take advantage of this, the Kentucky Chamber of
Commerce recently held a webinar about how to implement Drug-Free
Workplace programs within their companies. 

Dee Mason, president of Working Partners, led the webinar, telling
attendees about the five components of a drug free workplace program:

• Written policy and procedure
• Employee awareness and education
• Supervisor training
• Employee assistance

• Drug and alcohol testing (as is appropriate)
Mason pointed out that the core of the program must be spelled out

in a written policy and procedure document. 
“The policy document contains the details of

assuring legal compliance, rules and definitions
about testing, consequences, employee rights, and
confidentiality issues,” said Mason. 

When implementing a program, employers
must also be aware of legal issues as well. Mason
said program administrators must be knowledgeable
about several federal laws that come into play with

drug play workplace programs, including the American with Disabilities
Act, the National Labor Relations Act and the Family Medical Leave Act.
Employers must also take into consideration Kentucky laws, particularly
803 KAR 25:280.

For more information about implementing Drug-Free Workplace
programs, visit www.workingpartners.com. If you already have a program
in place and wish to find out more about the five percent discount, go to
www.ffvamutual.com/KYDFWPapp.doc. 

Seminar educates business leaders on Drug-Free Workplace programChamber launches
‘Third Thursdays at 3’
webinar series
THE KENTUCKY CHAMBER, in an effort to con-
tinue to give our members and those in our com-
munity affordable training even during tough
economic times, will begin a webinar training
series in 2009 on the third Thursday of each
month at 3 p.m. entitled Third Thursdays at 3. 

These webinars, presented by highly-quali-
fied speakers on topics relevant to Kentucky’s
business community, will offer our customers
top-level training without having to leave the
comfort of their offices. Most will cover impor-
tant human resource topics.  The cost of each
webinar will be a very affordable $50 for
Kentucky Chamber members and $75 for non-
members. In addition, most will qualify for con-
tinuing education credits. 

THE REVISED FMLA REGULATIONS
The first webinar slated for Thursday, Jan. 15,

2009, will provide a detailed description of the
recent revisions to the Family and Medical Leave
Act (FMLA). 

The webinar, entitled The Revised FMLA
Regulations: Clarity in Murky Waters, will be led
by Demetrius O. Holloway, Esq., of Stites &
Harbison, PLLC. 

Holloway will expand on FMLA updates such as:
— Employees prior service counts towards

eligibility, unless the break in service
exceeds five years;

— An employee who is granted leave before
being eligible is entitled to 12 full weeks
of leave upon becoming eligible; and

— Employers may contact the health care
provider directly to verify the authenticity
of medical certifications without an
employee’s consent.

Register for this and other webinars, semi-
nars and events on the Kentucky Chamber’s
Web site at www.kychamber.com.

Kentucky Chamber Day $125/$1000** January 8, 2009 Lexington

Remaining Non-Union $299/$399 January 22, 2009 Bowling Green

Telework Seminar $299/$399 February 3, 2009 Lexington

Remaining Non-Union $299/$399 February 12, 2009 Louisville

7th Annual Ky. Environmental Conf. $495/$595 February 17-18, 2009 Lexington

Telework Seminar $299/$399 February 20, 2009 Louisville

6th Annual Ky. Workers’ Comp Conf. $495/$595 March 2-3, 2009 Lexington

UPCOMING KENTUCKY CHAMBER SEMINARS
For more information or to register, con-
tact Casey Adams at 502-848-8727 or at
cadams@kychamber.com. Register
online at www.kychamber.com.

* Member/Non-Member. All information
is subject to change. 

** Individual seat/Table of 10

THE COMMONWEALTH of Kentucky, like many other states
around the country, is facing a looming crisis with its unemploy-
ment insurance trust fund (UI Trust Fund).  As of November 14,
Kentucky’s UI Trust Fund stood at $142.5 million.  This is a stark
contrast in funds when compared to the fund’s balance of $175 mil-
lion the previous month and $259 million one year earlier.  Based
on growing unemployment rates and a decrease in revenue contri-
butions coming into the fund, Kentucky’s UI Trust Fund may be at

a critical mass point by the end of the first quarter in 2009.  
Kentucky’s Division of Unemployment Insurance is constantly

evaluating the fund’s balance and has assured Kentuckians that
unemployment benefits will continue to be paid.  If the fund
approaches insolvency, the state may seek a federal loan to shore up
its balance.  

The Kentucky Chamber is monitoring this situation and will
keep its members informed about the UI Trust Fund status.

Kentucky Chamber monitoring Unemployment Insurance Trust Fund status

Seminar Price* Date Location



DRAWING ON MY experiences from 18 years in the news
business and 17 years as a state chamber of commerce execu-
tive, I want to pass on some observations about the media
and its influence on the performance of business. 

Newspapers are major, highly effective players in
Kentucky society and government.  They exert great influence
on the state’s political life and, as a result, the state’s economic
well being. Nearly everyone in government and business who
cares about the future of Kentucky reads one or both of the
state’s two largest newspapers (or one of the state’s 25 daily
newspapers, of which only three — The Paducah Sun,
Bowling Green Daily News, and Kentucky New Era in
Hopkinsville — are now locally owned). 

Nearly all of the news on state politics and state govern-
ment that’s provided to the 4.2 million people of Kentucky is
filtered through a dozen or so reporters; the number rises a
bit during a legislative session.  And not only is Kentucky
politics and state government news filtered by a small group
of reporters, nothing is news until they decide it’s news.
Therein lies a lead-in to my main point. 

Editorial opinions don’t always stay on the editorial page; they can
creep in silent steps unnoticed to the front page, and the editorial pages of
the state’s two largest newspapers are aligned with the New York Times
more than the Wall Street Journal. 

There are several causes of editorial creep. First, no reporter trying to
be fair and professional can write a sentence without little bits of the
writer being portrayed in the words.

As language passes through a writer’s mind, something happens akin
to bees making honey. As described by naturalist John Burroughs (1837-
1921): “The hive bee does not get honey from the flowers; honey is a
product of the bee. What she gets from the flowers is mainly sweet or nec-
tar; this she puts through a process of her own, and to it adds a minute
drop of her own secretion of formic acid. It is this special personal contri-
bution that converts the nectar into honey.” 

And writers contribute minute doses of attitude — shades,
colors and accents — that can turn ordinary news into subtle
commentary. 

Another cause for editorial creep is story selection.
Choosing all the news that’s “fit to print” is, in fact, an editorial
process; and headline writing definitely is. 

And then, there’s the new approach to journalism started
by the Pew Charitable Trust a couple of decades ago. It’s called
“community” or “civic” journalism, the aim of which, accord-
ing to its co-founder, is to “help public life go well by reen-
gaging people in it.” In other words, instead of explaining the
community, convene it; instead of exploring the issues, solve
them; instead of exposing wrongs, campaign against them. 

Max Frankel, a former executive editor of The New York
Times, said, “The ardent civic journalists of today are not con-
tent to tell it like it is, they want to tell it and fix it all at
once.”

The media are players; they don’t just reflect the news. 
In his book, Democracy in America, the French genius

Alexis De Tocqueville wrote, “A social condition is commonly the result of
circumstances, sometimes of law, oftener still of these two causes [society
and law] united.” 

Social conditions, De Tocqueville said, “may justly be considered as
the source of almost all the laws,” and this is where the media come in so
strongly.  Ideas regulate a society; and the media are at the center of opin-
ion-making. 

While Kentucky’s making progress in some areas, in education, for
instance, on economic well being we dipped last year in per capita income
from 80.3 percent of the U.S. average among states to 79.8 percent, one-
tenth of a point lower than we were 32 years ago in 1975.

If the media are going to engage in civic journalism, they have a
responsibility to be a partner, along with educators and other groups, such
as the Kentucky Chamber of Commerce, in leading the state forward
through innovation and global-competitive thinking. 

KENTUCKY CHAMBER NEWS

A Kentucky Chamber of Commerce Publication
November/December 2008

Kentucky Chamber News is published six times
per year by the Kentucky Chamber of
Commerce

464 Chenault Rd.
Frankfort, KY 40601
p  502-695-4700
f  502-695-6824
e   kcc@kychamber.com
w  www.kychamber.com

Subscription cost: $325/one year

For address changes and subscription 
information, call Member Services at 
502-848-8739.

VALUABLE CHAMBER SERVICES

ChamberAdvantage
502-848-8724
Group health insurance underwritten by Anthem
Blue Cross and Blue Shield

Section 125 Flexible Benefit Plans
502-848-8724
Voluntary benefit programs underwritten by
American Fidelity Assurance (AFA)

Office Depot Discount Program
502-848-8724
Office products and services with free 
next-day delivery

Paychex
1-877-282-6880, ext. 50903
Payroll processing and payroll tax 
administration

Small Business Navigator
502-330-5492; sbnav@kychamber.com
General guidance on state requirements and a
variety of resources available to small businesses
in Kentucky. 

Business Seminars and Publications
502-848-8727
Cutting-edge seminars and resource materials
covering a variety of workplace topics

For information on membership or any of 
the above benefits, visit www.kychamber.com.

Local chambers of commerce and Kentucky
Chamber members may reprint content from
Kentucky Chamber News at no cost. For 
permission and to obtain content in a format 
of your choice, contact Jessica Fletcher at 
jfletcher@kychamber.com.

Publisher: Dave Adkisson
Editor & Designer: Jessica Fletcher

For advertising information, contact Christy Coe
at 502-848-8724.
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guest commentary

Commentary on the Fourth Estate

Lowell Reese is edi-
tor and publisher of
Kentucky Roll Call,
a behind-the-scenes
newsletter on
Kentucky politics
since 1990. For sub-
scription informa-
tion, call toll free,
1-877-875-7797.
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Pam Longwell
CEO, Feeders Supply
Dale Carnegie Graduate

Call Today for a Consultation.

877-359-8870

“All of our employees have 
been transformed after 
they attend a Dale Carnegie 
course. Everyone walks out 
of the course energized and 
they will remember the tools 
Dale Carnegie has taught 
them for many years to come.”

kentuckiana.dalecarnegie.com
Exclusively Available Through  
The Sullivan University System

IMAGINE YOUR EMPLOYEES living with
fewer health complications, lower overall
health care costs, and a healthier and more
productive workforce. Anthem 360° Health
can help make these goals reality. 

360° Health is a suite of integrated dis-
ease management, health care management
and wellness programs that comprehensively
addresses preventive care, health improve-
ment and care coordination.  And if you’re
already an Anthem client, it may already be
available to your employees at no additional
cost.

In addition to robust online tools and
information, 360° Health programs assist
your employees in navigating the health care
system and using their health benefits wisely.
360° Health provides tools and assistance not
just for those already living with chronic dis-
eases, but also for your employees who are
healthy and those identified through sophisti-
cated predictive modeling as being at risk.

Preventing future chronic conditions now can
save you money and improve your employees’
long-term quality of life and productivity. 

RESULTS YOU CAN TRUST.
Consumer response has been extremely

positive. At Anthem plans in other states
where 360° Health has been introduced, 95
percent of members using a 360° Health pro-
gram found it to be helpful. And 85 percent
have either reached a health goal or have seen
an improvement in their health. 

Employers embrace 360° Health because it
enables them to customize health benefits to
meet their specific needs. These programs have
proven track records for reducing days of lost
activity and improving dozens of clinical
measures.

One of the 360° Health programs, Future
Moms, is an award-winning maternity pro-
gram that gives expectant mothers expert sup-
port and advice for every stage of pregnancy.

Another program, ConditionCare, provides a
dedicated nurse, supported by a team of dieti-
tians, exercise physiologists, pharmacists and
health educators, to help members deal with
chronic illness. 

In fact, ConditionCare programs result in
an ROI of $2.81 for every dollar spent by
their third year of implementation.*
ConditionCare programs also result in
increased productivity – members report a
decrease of more than 50 percent in missed
days of work due to their condition. 

To learn more about your 360° Health
core benefits and options or Anthem group
plans available at a special discount through
ChamberAdvantage, call your broker or the
Kentucky Chamber at 502-848-8724. 

* All results are from a recent, three-year, inter-
nal analysis of our diabetes, CAD, and HF pro-
grams. For those health plans included in the
study, service delivery began in September
2002. Asthma and COPD were added in 2007.
Study base size: 275,000.

Employers see a $2.81 ROI with Anthem 360° Health
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Card Check Legislation
Proposed Employee Free
Choice Act threatens to
radically restructure 60
years of carefully crafted
federal labor law
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